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   (   APPLICATION FORM FOR EXHIBITORS 

      FrAMchise Day 2010, October 20, 2010, Marriott Hotel Prague, Czech Republic
	(   EXHIBITOR
	

	
	Company name: (
	
	Brand name: (
	

	
	
	
	
	

	
	Company address (street, city, post code, country): (
	

	
	
	

	
	Correspondence address (if different from above): (
	

	
	
	

	
	Invoicing address (if different from above): (
	

	
	
	

	
	Phone: (
	
	Cell phone: (
	
	Fax: (
	

	
	
	
	
	
	
	

	
	Www: (
	
	E-mail: (
	
	Account number: (
	

	
	
	
	
	
	
	

	(   CO-EXHIBITOR(S)  

	
	Company name1: (
	
	Brand/trademark name: (
	
	Website: (
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	1 put additional Co-Exhibitors on extra list

	(   BOOTH AND EXHIBITION CONTACT

	
	Booth Person Name: (
	
	Booth Cell phone: (
	
	Booth Personal e-mail: (
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	(   ACCEPTED FORM OF PAYMENT 
	

	
	Credit cards are not accepted, accepted form of payment is only bank transfer  to: Cesky institut pro franchising, s.r.o., Novodvorska 994, 14221, Prague 4, Czech Republic, bank: GE Money Bank, a.s., PRAHA 4 – NOVODVORSKÁ, NOVODVORSKÁ 136, 142 00 PRAGUE, Czech Republic. IBAN: CZ2306000000000176039275   BIC/ SWIFT: AGBACZPP. 

PLEASE NOTE, IT IS COMPULSORY TO INDICATE THE COMPANY NAME ON YOUR PAYMENT. Copy of the payment by bank transfer must be sent to the administration of the FrAMchise Day 2010 by fax or by email no later than September 20, 2010. 
Bank or other charges for payment transfer are not included in the price. It is necessary to use “All Charges Paid By Payer (OUR)” method.
	

	
	
	

	
	We hereby agree with the REGULATION TERMS FOR EXHIBITORS at the FrAMchise Day 2010, being the integral part of this APPLICATION FORM found in the annex. 

Exhibitor is obliged to fully comply with and sign the original participant application form for the FrAMchise Day 2010 and e-mail (framchiseday@ifranchising.cz) or fax (+420 257 022 810) copy to the administration of the FrAMchise Day 2010 no later than September 20, 202010.
	

	
	
	
	
	

	
	______________________

Place, date
	______________________________________

Name of the authorized person on behalf of Exhibitor
	______________________

Stamp and signature
	

	
	
	
	
	


This ORDER must be send no later than September 20, 2010 to 
e-mail (framchiseday@ifranchising.cz) or fax (+420 257 022 810) 

   (   ORDER & PRICE LIST (for Exhibitors and Non-Exhibitors) 
       FrAMchise Day 2010, October 20, 2010, Marriott Hotel Prague
	
	
	
	
	
	
	
	
	
	

	(
	EXHIBITORS SERVICES
	COMMENT
	
	US$ EACH
	
	QUAN-TITY
	
	TOTAL US$
	

	
	
	
	
	
	
	
	
	
	

	
	With this application form I order:
	
	
	VAT 20% is not included
	
	
	
	
	

	
	STANDARD PACKAGE: Booth 2 x 2 meter + rent of exhibition area + pre-setup booth (light grey walls), company presentation at the conference, publishing exhibitor's brand on the online catalogue of the exhibition website, free entry for two persons to conference and to networking reception 
	compulsory
	
	$1490
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	Upgrade Booth to 2 x 3 meter 
	additional only to STANDARD PACKAGE
	
	$490
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	Upgrade Booth to 2 x 4 meter 
	additional only to STANDARD PACKAGE
	
	$890
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	Next brands on the Booth + on the Online Catalogue
	per brand/logo
	
	$290 
	x
	
	=
	
	

	
	
	
	
	
	
	
	
	
	

	
	Branding on the Booth
	1000 x 500 mm, per logo
	
	$190 
	x
	
	=
	
	

	
	
	
	
	
	
	
	
	
	

	
	Table (rent)
	
	
	$150
	x
	
	=
	
	

	
	
	
	
	
	
	
	
	
	

	
	Chair (rent)
	
	
	$150
	x
	
	=
	
	

	
	
	
	
	
	
	
	
	
	

	
	Brochure rack (rent)
	
	
	$200
	x
	
	=
	
	

	
	
	
	
	
	
	
	
	
	

	
	Electrical connection 
	220V/50Hz until 10kW
	
	$120
	
	
	=
	
	

	
	
	
	
	
	
	
	
	
	

	
	Wi-fi
	
	
	$40
	
	
	=
	
	

	
	
	
	
	
	
	
	
	
	

	(
	PARTNER ADVERTISING PACKAGES
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	GOLD Partner
	EXCLUSIVE!
	
	$5000
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	SILVER Partner
	Limited to 3 Brands Only!
	
	$2500
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	BRONZE Partner
	Limited to 5 Brands Only!
	
	$1500
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	MAIN RECEPTION Partner
	EXCLUSIVE!
	
	$2000
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	RECEPTION Partner
	Limited to 3 Brands Only! 
	
	$1000
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	PRODUCT PARTNER (Lunch, Coffee Breaks)
	Limited to 5 Brands Only!
	
	$1500
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	(
	EXHIBITORS ADVERTISING IN EXPO
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	Banner Display Advertising in the Lobby
	Limited to 5 Brands Only!
	
	$390 
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	Banner Display Advertising in the Food Court
	Limited to 3 Brands Only!
	
	$590 
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	Banner Display Advertising in the On-Site Registration
	EXCLUSIVE!
	
	$690 
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	Banner Display roll-up (making + print)
	2000 x 800 mm
	
	$290
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	Badge Holder Inserts Advertising
	EXCLUSIVE!
	
	$590 
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	Lanyard Advertising
	EXCLUSIVE!
	
	$690 
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	(
	(NON-) EXHIBITORS ADVERTISING ON WEB
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	Web Banner Ads for Targeting Visitors on Home Page1
	EXCLUSIVE!
	
	$950
	x
	
	=
	
	

	
	
	
	
	
	
	
	
	
	

	
	Web Banner Ads for Targeting Visitors on page CONFERENCE PROGRAM1
	EXCLUSIVE!
	
	$650
	x
	
	=
	
	

	
	
	
	
	
	
	
	
	
	

	
	Web Banner Ads1 for Targeting Visitors on page OUTLINE
	Limited to 4 Brands Only!
	
	$450
	x
	
	=
	
	

	
	
	
	
	
	
	
	
	
	

	
	Web Banner Ads2 for Targeting Visitors on page FOR VISITORS
	Limited to 4 Brands Only!
	
	$450
	x
	
	=
	
	

	
	
	
	
	
	
	
	
	
	

	
	Web Banner Ads2 for Targeting Exhibitors and Suppliers  on page FOR EXHIBITORS
	Limited to 6 Suppliers!
	
	$750
	x
	
	=
	
	

	
	
	
	
	
	
	
	
	
	

	
	Detail Catalogue Information About Company/Brand on the Online Catalogue of the Exhibition Website + Publishing Exhibitor’s on Press Release
	12 months 
(2010/2010 – 08/2011)
	
	$750
	x
	
	=
	
	

	
	
	
	
	
	
	
	
	
	

	
	On-Line Registration and Email Reminders
	EXCLUSIVE!
	
	$1050
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	1Full Banner, 2Square Button or Half Banner 
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	(
	NON-EXHIBITORS ADVERTISING IN EXPO
	
	
	
	
	
	
	
	

	
	Exhibiting Company/Brand and marketing materials at the Center Booth + Contact List of all interested visitors (for Non-Exhibitors)
	Up to 10 kg materials /brand
	
	$990
	x
	
	=
	
	

	
	
	
	
	
	
	
	
	
	

	
	Next brands at the Center Booth
	per logo
	
	$120 
	x
	
	=
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	Detail Catalogue Information About Company/Brand (for Non-Exhibitors) on the Online Catalogue of the Exhibition Website + Publishing Exhibitor’s Press Release
	12 months, 09/2010 – 08/2010
	
	$590
	x
	
	=
	
	

	
	
	
	
	
	
	
	
	
	

	(
	OTHER SERVICES
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	Interpreter (a local English speaking student)  
	cash paid on site, per day
	
	$110 
	x
	
	=
	
	

	
	
	
	
	
	
	
	
	
	

	
	Contact List of all registered visitors 
	
	
	$190
	x
	
	=
	
	

	
	
	
	
	
	
	
	
	
	

	
	 TOTAL
	
	
	
	 
	
	 
	
	

	
	
	
	
	
	
	
	
	
	

	(
	DISCOUNTS FOR EXHIBITORS
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	"EARLY BIRDS" discount for Exhibitors who register and pay Booth or Center Booth before September 1, 2010
	
	
	10 %
	
	
	-
	
	

	
	
	
	
	
	
	
	
	
	

	
	"LOYALTY" discount for Exhibitors who exhibited on FrAMchise Day 2009
	
	
	20 %
	
	
	-
	
	

	
	
	
	
	
	
	
	
	
	

	
	 TOTAL after discounts
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	

	
	
	
	
	

	
	______________________

Place, date
	______________________________________

Name of the authorized person on behalf of Exhibitor
	______________________

Stamp and signature
	

	
	
	


(   REGULATION TERMS FOR EXHIBITORS at FrAMchise Day 2010

    FrAMchise Day 2010, October 20, 2010, Prague Marriott Hotel, Czech Republic
These regulations specify the relationship between exhibitors at the FrAMchise Day 2010 (hereinafter: Exhibitors) and organizer of the FrAMchise Day 2010 – Český institut pro franchising, s.r.o., (hereinafter: Organizer) regarding participation, financial relations, exhibition terms, liability for possible damages and such occurrences relating to the FrAMchise Day 2010 (hereinafter: FrAMchise Day 2010). The terms specified in these regulations are integral part of the participation contract for the FrAMchise Day 2010. Should the circumstances not provided by these regulations arise, the practices and rules of good business customs would be applied in order to protect the interests of both the Exhibitors and the Organizer. 

1. General provisions 

Based on this Application Form, the Organizer and the Exhibitor enter into contractual relationship. Application Form is a legally binding irrevocable contract between the Exhibitor and the Organizer and is confirmed by the Exhibitor's signature and a seal with the submission of the application form to the Organizer of the FrAMchise Day 2010. The Exhibitor grants and accepts regulation terms of the FrAMchise Day 2010 as an integral part of the contract. The Organizer retains the right to decide either to accept or refuse the application should the submitted exhibits or products not meet the requirements and the quality standards of the FrAMchise Day 2010, or for any other business related reasons.

The Organizer decides on any acceptance, extension or refusal of any application without being obliged to give reasons for such decision. The Organizer retains the right to refuse the display of the exhibits in case it is subsequently found that the exhibits in question do not correspond to the cited description list of the Exhibitor. Should this be the case, the Organizer can withdraw from the contract and remove the exhibits from the exhibition area at the Exhibitor's expense. 

The Exhibitor is responsible for any chattels hired from the Organizer and is obliged to return them undamaged after the termination of the event. The Exhibitor is obliged to repair any damage of the exhibition area and the Organizer installations at his own costs or to reimburse any cost arisen out of such damage to the Organizer.

The Exhibitor pledges himself to meet any obligation arising from his participation, the participation of his co-Exhibitors and any companies authorized by the Exhibitor to build a stand or transport exhibits. Any change is subject to a previous approval of the Organizer.
In case that the Organizer cannot as a consequence of force majeure open a fair or other event, provide the duration of any event for the entire period or any part of it, the Organizer shall notify the Exhibitor without undue delay. Any obligations of the Organizer arisen out of the concluded contract on the Exhibitor’s participation become null and void. In such case the Exhibitor has no right of compensation.
2. Applications and allocation of the exhibition area
The application for the participation at the FrAMchise Day 2010 has to be submitted exclusively via the application form. The application form must be filled out, signed by the Exhibitor and returned to the Organizer by e-mail or fax not later than September 20, 2010, with requested format of company logo due to timely preparations. 

The success of the FrAMchise Day 2010 is in the Organizer’s best interest; therefore he should be the one who would decide whom to accept as an Exhibitor including the decision on the allocation of the exhibition area. Every change, related to the exhibition area should be approved by the Organizer in advance. The Organizer is uniquely authorized to decide on these changes that must always be in the best interest of the FrAMchise Day 2010, exhibition and Exhibitors. The Organizer is not obliged to meet any prospective Exhibitor’s requirement concerning the location of his exposition. 
3. Sublease and co-Exhibitors
The Exhibitor is strictly prohibited to sublease the exhibition area and/or booth, or any part thereof to a third party without previous exclusive consent by the Organizer. The Exhibitor may share their exhibiting area and/or booth. Should the consent be obtained, the Exhibitor is duly obliged to provide the information on his co-exhibitor including their exhibition program no later than September 20, 2010. The Exhibitor must pay a fee for every co-Exhibitor. This fee will allow visibility of co-Exhibitors in media. The amount payable for each co-Exhibitor will be included in the final statement which will be delivered to booth during the exhibition. 
4. Fee and payment 

After receiving an Application Form, the Organizer will send you an electronic pro-forma invoice to be paid within 7 days. A day of taxable performance is October 20, 2010. Any assignment of exhibition area to the Exhibitor is conditioned by payment of the total fee within the fixed deadline. The Exhibitor assumes obligation to pay for the exhibition area and bear all other expenses arising from his participation at the FrAMchise Day 2010. Prices are expressed in net amounts thus incurring the mandatory proportional tax on the net amount at the rate of 20%. 
5. Cancellation 

In case the Exhibitor wishes to cancel the participation at the FrAMchise Day 2010, he is obliged to pay: 50% of the agreed price in case of the cancellation up to 28 days prior to the opening of the FrAMchise Day 2010; 100% of the agreed price in case of the cancellation within 15 days prior the opening of the FrAMchise Day 2010. The Exhibitor must deliver the termination of the contract in writing. The termination of the contract is in effect from the date of the receipt of the written form of such termination. 

6. Advertising 

It is not allowed to take photos, tape or reproduce the exhibits and exhibition area in any way without the permission from the Exhibitor or the Organizer of the FrAMchise Day 2010. The Organizer has a right to reproduce or allow the reproduction of panoramic or individual views of the area - exterior and interior - of the FrAMchise Day 2010. Every Exhibitor can advertise his own brands and/or products at his exhibition area. Setting up billboards and other signs outside the leased area, audio and video advertising in or outside of the exhibition area, is subject to charges regulated by special regulations. 

7. Technical conditions 

The Exhibitors lease the exhibiting areas for the booths from the Organizer. The size of the equipment must not exceed 2.5 meters vertical. 
Exhibitors can put additional exhibiting equipment/furniture, pop-up displays or carpets to their exhibiting areas. Available exhibiting equipment, services and its prices are listed in the Price List. 
The Exhibitors may send their marketing materials and exhibiting equipment to the Marriot Hotel Prague three days prior to the event. All packages have to be marked “FrAMchise Day 2010”.

Exhibitors must make their exhibiting areas ready between 8:00pm October 19, 202010 and 8:00am October 20, 2010. 

The Exhibitors are not allowed to remove their exhibits from the area before the official end of the FrAMchise Day 2010. The above deadlines can be shortened or extended by consent due to any special circumstances about which the Organizer or the Exhibitor must be warned beforehand in writing.

The Exhibitors are obliged to be present during arranging and setting up of the exhibits in the booth, as well as during the removal of the abovementioned. During that period the Exhibitor assumes absolute responsibility for the equipment and the exhibits. 

The Exhibitors are obliged to remove their exhibits and equipment from the FrAMchise Day 2010 exhibition area by midnight of October 20, 2010 or it will be removed by the organizer at the Exhibitors’ costs.

The Exhibitors, as well as any contractors (assemblers, decorators and others) are obliged to be present during installation and disassembling, and during the period of the duration of the FrAMchise Day 2010 to observe local fire safety regulations, safety at work regulations any other technical regulation and standard. 

All the Exhibitors’ equipment and materials have to be removed from the hotel by October 22, 2010, or they will be removed by the Organizer at the Exhibitors’ costs. After the FrAMchise Day 2010 ends, the Exhibitors are due to return the rented equipment and the exhibition area in the same condition they were found before the opening of the FrAMchise Day 2010. Otherwise, the Exhibitors will be liable to compensate any possible damage. 

The Organizer doesn’t provide guarding of the materials and equipment and is not liable for them.

The Exhibitor is obliged to pay for the expenses of the ordered services by the set deadline. Should it turn out that they disregard the set deadlines of payment, the Organizer reserves the right to cancel the participation of such Exhibitors. The services ordered just before the opening of the FrAMchise Day 2010 are to be paid immediately: in case immediate payment is not honored, the Organizer reserves the right to keep the exhibits until the amount is fully paid. 

8. Complaints

The Exhibitor has to report any possible complaints to a person authorized by the Organizer and submit these complaints in writing immediately following the occurrence, but not later than 5 days from the event. After that period the complaints will not be taken into consideration. 

9. wwwCatalogue

The Organizer will present on-line list of all Exhibitors and/or co-Exhibitors on website www.framchiseday.cz (hereinafter: the wwwCatalogue). Each Exhibitor can order placing detailed company profile, logo, contacts, and products information or additional advertising in the wwwCatalogue. Prices are specified in the Price List. Information necessary for publishing of the wwwCatalogue needs to be delivered by the Exhibitor no later than September 20, 2010 and he is the only one responsible for it. The Organizer cannot be responsible for any mistakes that could appear in printing or within the information contents. The Organizer can refuse release advertisements, which jeopardize other Exhibitors or the event itself. It is possible to participate in the wwwCatalogue through an article or advertisement without participating at the FrAMchise Day 2010 as an Exhibitor. 

10. Insurance

The Organizer is not responsible to the Exhibitors or to his co-Exhibitors for any loss, destruction or other damage of exhibits, stand furnishing and equipment, goods, packages and packing materials, things displayed at the stands, without any respect to the fact whether such destruction or damage happened before, during or after the trade fair or any other event organized by the Organizer. For this purpose, the Exhibitor shall conclude insurance.

11. Jurisdiction 

The place of performance of mutual obligations between the Exhibitor and the Organizer is the venue of trade fair or exhibition in the Czech Republic. Both Exhibitors and the Organizer agree to resolve all possible disagreements in a peaceful manner. This should not be possible, contracting parties agree to the jurisdiction of the courts in Prague.

	____________________________________________________

Stamp and signature:


Important notice: These regulations have to be printed out, signed, stamped and sent by e-mail or fax to the Organizer: CZECH FRANCHISE INSTITUTE (Český institut pro franchising, s.r.o.), SPALENA 51, CZ110 00, Prague 1, Czech Republic; Fax: +420 257 022 810; Tel.: +420 226 518 868;  Cell phone: +420 603 578 035;       E-mail: framchiseday@ifranchising.cz; tamchyna@ifranchising.cz;  Web: http://www.ifranchising. cz
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(   EXHIBIT AND ADVERTISING SERVICES for Exhibitors and Non-Exhibitors
    FrAMchise Day 2010, October 20, 2010, Prague Marriott Hotel, Czech Republic
For those franchise brands wishing to take advantage of FrAMchise Day 2010, we offer the opportunity for them to present themselves directly as an exhibitor at a booth, as a product partner during breaks, or indirectly as a non-exhibitor.
Those franchise brands interested in having a presentation booth can order a basic service package and can use additional services to attract more participants
Basic service package

The event organizer provides exhibitors with the standard basic services package, which includes: a small booth (measuring 2 x 2 meters), rental of a space in the exhibition area, assistance with the set up and taking down of the booth, the ability to present at the conference, placement of the franchise’s logo on the event’s website, and free entry for two people to the conference (including the reception).

You can order the standard basic services package through the order form found here.  You can order further extensions to the standard basic services package through the order form found here.

Exhibition booth, size extension of a booth and its equipment

Exhibitors will use a simple exhibition booth available in three sizes: small (2 x 2 meters), medium (3 x 2 meters) or large (4 x 2 meters).  The walls are white with a smooth surface.  The height of the back white wall of the booth is 2 meters.  The height of the splitting wall is 1 meter.  The end sides have a height of 2 meters.  On the back wall of the booth, a logo/image can be placed.  In the back of the booth you can place a roll-up with your advertising.

If the size of your booth is not enough, you can order a large (2 x 4 meters) or medium (2 x 3 meters) size booth.  Booths in the hall will be arranged by order of when we receive the application from each franchise and the amount of room available.  Gold and Silver Partners will have well visible spaces in the hall.  

In your booth, you can present multiple brands at once, or invite other exhibitors to share booths.  You can also equip your booth with furniture, such as tables and chairs, stands for brochures, logos, and connectivity to power or Wi-Fi.  We also provide you with a printed banner or logo.  

Besides our exhibition services, we offer a wide range of advertising services that will give your brand more attention from FrAMchise Day 2010 participants and from the general public.  

You can order further extensions of our services beyond the standard basic service package through the order form found here, where you can also find a price list of our services and service packages.
Partner packages
Looking for an effective way to make your brand more visible?  Looking for a way to enhance your image and fully present yourself to visitors, exhibitors, and the media during FrAMchise Day 2010?  Then become a Partner, which means you’ll receive a promotional services package; you’ll be listed as a Partner on all advertisements published on our website, in our catalogue, and on our conference materials; your banner will be placed directly on the premises of the conference; you will be referred to by the moderator during the conference; and you will get reduced price tickets for your business partners and employees.
Gold/Silver/Bronze Partner

Looking for an effective way to make your brand more visible and to better present yourself to visitors, exhibitors, and the media during FrAMchise Day 2010?  Then use one of our forms of promotional packages.

Gold Partner   

Being a Gold Partner is an exclusive designation, which will help your brand stand out.  The Gold Partner package includes: 7 free tickets for your representatives for the whole event, a 50% discount on admission for 10 B2B partners, standard package exhibition services, a large size booth, a well visible space for your booth; your name printed in all event information handouts, the moderator naming you and thanking you at the beginning and end of the event, placement of your logo in event advertisements and on the event website (along with a link to your website), projection of your logo in the exhibition hall at the beginning of the event and during breaks; placement of your advertising materials on tables and chairs of all participants in the exhibition hall at the beginning of the event (or they can be placed in the information folders handed out at the beginning of the event), and two free tickets for the press conference at the U.S. Ambassador’s Residence.  It is possible to adjust the advertising services to meet your needs.

Silver Partner

Being a Silver Partner is a designation that presents your brand as one that fully supports FrAMchise Day 2010.  The Silver Partner package includes: 4 free tickets for your representatives for the whole event, a 40% discount on admission for 10 B2B partners, standard package exhibition services, a well visible space for your booth; your name printed in all event information handouts, the moderator naming you and thanking you at the beginning and end of the event, placement of your logo in event advertisements and on the event website (along with a link to your website), projection of your logo in the exhibition hall at the beginning of the event and during breaks; placement of your advertising materials on tables and chairs of all participants in the exhibition hall at the beginning of the event (or they can be placed in the information folders handed out at the beginning of the event), and participation of your representatives at the press conference at the U.S. Ambassador’s Residence.  It is possible to adjust the advertising services to meet your needs.

Bronze Partner

Being a Bronze Partner emphasizes your brand.  The Bronze Partner package includes: 2 free tickets for your representatives for the whole event, a 30% discount on admission for 7 B2B partners, your name printed in all event information handouts, the moderator naming you and thanking you at the beginning and end of the event; placement of your logo in event advertisements and on the event website (along with a link to your website), projection of your logo in the exhibition hall at the beginning of the event and during breaks,  It is possible to adjust the advertising services to meet your needs.

Main Partner of the Reception at the U.S. Ambassador’s Residence
The Main Partner of the reception at the U.S. Ambassador’s Residence package includes: 5 free tickets for your representatives for the whole event, a 50% discount on admission for 5 B2B partners, standard package exhibitions services, an extension booth (4 x 2 meters), the moderator naming and thanking you at the beginning and end of the reception, the ability to speak at the initial toast and invite an artist to go onstage, placement of your logo on the event website (along with a link to your website), placement of your logo in the representative rooms of the reception, placement of promotional stands with your logo and contact info on the tables at the reception, participation of your representatives at the press conference at the U.S. Ambassador’s Residence.  It is possible to adjust the advertising services to meet your needs.

Partner of the Reception at the U.S. Ambassador’s Residence
The Reception Partner package of the reception at the U.S. Ambassador’s Residence includes: 3 free tickets for your representatives for the whole event, a 30% discount on admission for 5 B2B partners, standard package exhibitions services, the moderator naming and thanking you at the beginning and end of the reception, placement of your logo on the event website (along with a link to your website), placement of your logo in the representative rooms of the reception, placement of promotional stands with your logo and contact info on the tables at the reception, participation of your representatives at the press conference at the U.S. Ambassador’s Residence.  It is possible to adjust the advertising services to meet your needs.
Product partner – Lunch/Coffee breaks partner/Reception
The Product Partner package for lunch and coffee breaks includes: 5 free tickets for your representatives for the whole event, a 50% discount on admission for 5 B2B partners, placement of promotional stands with your logo and contact information in the food court, your name printed in all event information handouts, the moderator naming you and thanking you at the beginning and end of the event, placement of your logo in event advertisements and on the event website (along with a link to your website), projection of your logo in the exhibition hall at the beginning of the event and during breaks.
Advertising Banner Displayed in the Lobby or Food Court

To advertise to participants of FrAMchise Day 2010 outside of the main exhibition hall, such as in the foyer, at the registration booth, and at the hotel entrance, you can use a modern advertising medium: a telescopic vertical advertising banner, which is also called a roll-up.  You can bring your own roll-up or we can have one printed for you (with 800 x 2000 millimeter dimensions).

Conference Badge Holder Advertising  

Each visitor or exhibitor of FrAMchise Day 2010 can promote your brand.  This is possible with your advertising placed in each plastic badge holder.  Each visitor or exhibitor will receive a badge holder when they register and will become a walking advertisement of your brand.  You can insert your printed advertisement into the badge holder unilaterally or bilaterally or we can print it for you.  This way you can direct visitors to your booth, presentation, or website.  If we receive the graphical elements, we can produce it for you.
Lanyard Advertising 

You can make your name and logo more visible with lanyards, which hold the conference badge to your neck.  On the neck of each visitor, your logo won’t be missed.  It’s a walking advertisement for your company that will be seen throughout FrAMchise Day 2010.  If we receive the graphical elements, we can produce it for you.

Banner Ads on web pages of FrAMchise Day 2010

Traffic on your website and the number of visitors at your booth can increase if you place a banner on the official website of FrAMchise Day 2010.  You can choose the page on which you want to reach your target group.  An advertising banner can have one of these three standard sizes: full banner, square button, or half banner.  We will link your banner to your website.  Animated banners are welcome.
Wwwcatalogue – Company and Franchise Profile
Let prospective applicants to the Czech market know who you are and how interesting your offer is.  Visitors, exhibitors, and suppliers can learn about you on the web catalogue wwwCatalogue in Czech with a brief or detailed information profile, which describes your company and its franchise offer to the Czech market.  If your company does not attend the FrAMchise Day 2010 personally, you can set up a virtual booth.

Brief profile 

We can publish a brief profile of your franchise in the Czech language to the extent of one page (with text up to 2000 characters) on the web catalogue wwwCatalogue.  This profile will be publicly accessible on the event website for a period of 12 months.  A brief profile of brands is included in the standard basic services package.  
The brief company profile includes: your name, logo, brand image (up to 200 kb in .gif or .jpeg format), and sector of activity; a brief description and official information about your business plans or other retail information for the Czech market; a reference to your official website; contacts for your brand; and information about brand activities at FrAMchise Day 2010.

Detailed profile

We can also disclose more information with a detailed profile of your business and franchise in the Czech language.  This detailed profile can be up to 5 pages (with text up to 10,000 characters) on the web catalogue wwwCatalogue.  This online catalogue will be publicly accessible to download in .pdf format on the event website for 12 months.  Detailed company and franchise profile materials are automatically included in the press releases for journalists at the press conference.  Handouts in English or Czech must be supplied at least 6 weeks before the event.  
The detailed company and franchise profile includes: your word mark and logo; five illustrations or advertisement images (each image up to 200 kb in .gif or .jpeg format); your sector of activity; your product brands; your company profile (including history, mission, core values, sector of activity, international scope, objectives, and plans); brief information about your distributed products, services or technologies; and your franchise profile (including history, franchise types and units, total number of units, existing commercial area, ideal location for next units, the requirements on the owner of the franchise, duration of contract and terms of extension, the rand of support and assistance to the owner of the franchise from the franchise provider, fees and financial requirements, characteristics and official information about business plans or other franchise retail offers to the Czech market, a link to your official website, contacts to your representatives or brand/franchise providers, and information about your brand activities during FrAMchise Day 2010).

Advertisement at the Center Booth 

We offer a conference service package of non-exhibitor conference services for franchise brands that want to be presented at FrAMchise Day 2010, but cannot do so in person.  This allows you to address participants indirectly, through a virtual booth.  We also allow you to exhibit 10 kilograms of marketing material (leaflets, brochures, etc.) at the central booth.  
The Center Booth is situated at a central location in the exhibition hall and is staffed with our English-speaking hostess.  She will provide participants with basic information about the brand, hand out materials, and put together a contact list of all interested visitors so we can send it to you.
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